


NEARLY 100 PAGES

OF FEATURES & TIPS GAILORE
Voted by readers “the best” year on year

Where do couples start if they haven’t planned a Wedding before?

Reader’s Emails

“I was given a free copy of The Wedding Planner at a wedding fayre last weckend.

I thought it would be just like other magazines and be full of adverts for places too far away to visit. Instead,
it is choc-a-bloc with extremely useful information and tips and I love it! I've learnt so much
from the information provided already and I haven’t even got to the end of the book!

Your consideration of the “Credit Crunch” by giving offers from your advertisers is excellent and will
certainly help us keep to our budget. Good work, I would not be without it!” Sam

“Just thought I would drop you a quick thank you for your fantastic book! I was given a free copy at the
National Wedding Show at the NEC and can honestly say it is the best thing I received as it
explains everything and gives so much advice.” Felen

Guaranteed Distribution

to customers. Hotels and retail outlets are givena
free display dispenser. Bulk deliveries are made to

hotels and civil wcddjng venues.
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Couples contacting our office responding to our
advertisements in local newspapers and Yellow

% WEDDING FAYRES
Books are given free of charge.

%% LocAL CLERGY
The Clergy are happy to give out our publication
because it is not a glossy magazine, but rather a

guidebook filled with practical information.

%% X WWW.WEDDINGPLANNER.CO.UK Pages are
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Copies can be obtained via our website and sent a “no-
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from newsagents. obhgatmn
free copy.

%% %% ADVERTISERS
All advertisers receive unlimited free copies to give

FurTHER ENQUIRIES
ARE GENERATED
FOR ADVERTISERS

THROUGH OUR ONLINE

“FLippING” BOOKs

www.weddingplanner. co.uk
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Advertiser’s Comments

“T'have been advertising in The Wedding Planner for
the last eight years and Tam delighted to say this has had
a positive impact on our business. I can recommend
The Wedding Planner to any wedding related business.”

General Manager, /lbbg’ Hotel
“I'have tried almost every type of advertising and been

disappointed so have continued with The Wedding Planner
for the past 10 years as it consistently brings results”

NickWi /gw; Pianist

“I've advertised with The Original Wedding Planner for 6

years and found it invaluable for generating new sales.

We always ask our customers how they have heard about us
and The Original Wedding Planner is the top answer.”

Blushing Brides Bridalwear

“We’ve been with The Wedding Planner for 15 years
and found this excellent book to be very
successful in generating quality leads”

Wedding Day [3(?(1(1/[71’(1 Cars, June 2008
“T'll keep the ad as before; it works really well, so why
change it if it’s not broken!”

Icing On The Cake

“This is my first year in this great little book and
I will definitely be using it again next year.”

James Donovan Photography

“When we were approached by you we phoned
three videography businesses advertising in your
publication and without exception they said they had
been more than pleased with the quality and
quantity of enquiries and bookings.

Over half of our clients have come to us after
seeing our advert in The Wedding Planner - a great
statistic. I will be placing my order for another full page

advert in the next edition.”

Eternity Video

“80% of our new clients find us through
your book. We get so much business,
where would we be without you.”

Ct 1])7'(1 [3(:(1111)
“We have had some very good bookings and

I want to place an additional advert in
one of your other editions.

Napier Catering
¢

The Original Wedding Planner

- THE MARKET LEADER -

What Makes The Wedding Planner A Five Star Service?
Since launching the first book in the Midlands in 1989, readers of The Wedding Planner have been telling us that the

success of the book is due to its excellent editorial and its user friendly format.
We can say without doubt, that we, more so than any other publishers, put the needs of our readers first and by so doing
we automatically maximise on the opportunities we create for our advertisers in both hard copy and on the web.

A Highly Respected FREE Book
considered Indispensable by Readers & Advertisers

We know that once our book is received it will be the one that couples will hold on to and the quickest way to reach them
before any decisions are made, is to be proactive in the marketplace and to give the book free of charge.

So, with the objective of giving every engaged couple a copy of the book we know they will find “absolutely
indispensable”, apart from direct advertising through local newspapers, Yellow Pages and via our website, we have 24
personnel who will attend wedding fayres in your area and ensure prompt and efficient deliveries of books to the clergy,
newsagents, reception venues and to hundreds of “wedding” retail outlets.

If you find yourself asking the question, “Half my advertising works, the problem is which half?”
then NOW is the time to Join the Winning Team: The Wedding Planner, Certainty in Uncertain Times.

re-launched in January 2009

Totally interactive for advertisers and readers. Businesses throughout the UK can advertise FREE of CHARGE and can amend or

change their details at anytime. Banner, Display & Sponsored Priority Adverts are available but with limited availability.
Please email sales@weddingplanner.co.uk or call 0845 230 2772 for more details.




